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Agenda

• Our philosophy: Travel Better
• Team Tourism Development & Sustainability

• Sustainability strategy
• Tourism sensitisation initiative

3



1. Why rethink tourism?



Swiss tourism faces challenges…
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… Challenges that also offer 
new opportunities
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Tourism Development & 
Sustainability Team

As a driving force, we promote the
sustainable development of Swiss 

tourism
-

through strong alliances, effective
projects and corporate responsibility.
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Team Tourism Development & Sustainability



2. Deep Dives
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Sustainability Strategy 2030
Essences



The Sustainability
Strategy 2030…
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• Points the for a 
sustainable tourism in Switzerland

• Upholds the of the
corporate strategy

• Is a 

• and offers connection
opportunities for the



Developed through an extensive co-creation process
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Tourism that delivers
benefits for all
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Our promises

Easy sustainable travel
Preserve local life Protect landscapesSupport Swisstainable



A holistic view on 
sustainability
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At the core of the strategy, we have developed 
a strategic framework which is based on three 
levels:

•

Balance all dimensions of sustainability



A holistic view on 
sustainability
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At the core of the strategy, we have developed 
a strategic framework which is based on three 
levels:

•

Balance all dimensions of sustainability

•

Priority topics for our actions and 
communication



Welcoming culture
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In Switzerland, we value diversity and promote 
a welcoming, open-minded atmosphere in 
which all guests feel safe and valued.

On the occasion of UEFA Women's EURO 
2025, we are celebrating women's sport and 
Switzerland's welcoming culture together with 
the eight host cities.



A holistic view on 
sustainability
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At the core of the strategy, we have developed 
a strategic framework which is based on three 
levels:

•

Balance all dimensions of sustainability

•

Priority topics for all guest relevant actions 
and communication

•

Tools for implementing the strategy
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Swisstainable Partners first

All Marketing activities are
based on the nine focus areas

Innovative collaborations with 
various Stakeholders to set

new standards



Swisstainable Destinations Campaign 2025
22

https://www.watson.ch/blogs/zugestiegen/676447384-3-x-3-nachhaltige-reisehighlights-in-der-schweiz


Join the movement!

Switzerland Tourism
Morgartenstrasse 5a
CH-8004 Zurich 
tourismdevelopment@switzerland.com

More information: 
www.stnet.ch/swisstainable
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Tourism sensitation initiative 
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Tourism 
sensitisation - 
what has 
happened so 
far
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Observe:
Accumulation of the 
topic in the media & 
industry 

Analyse:
Population survey & 
analysis TMS 

Communicate:
Media conference 

Reflect: 
Workshop RDK x ST x 
Sector 

Take action: 
Definition of measures at 
national level
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Swiss tourism is in 
harmony 

with local residents



How do we get there?
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We are launching a multi-year initiative 
with the aim of initiating and 
establishing a movement for
respectful interaction between
guests and the Swiss population. 
This will be developed and supported
by ST together with the most
important tourism stakeholders.
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With overarching messages for 
attention and concrete 
indications for impact.

Inviting, preserving our culture & 
nature & building on shared 
values.



Care for nature 

1 overarching Claim 
3 focus topics 
5 concrete messages 

 



3 focus topics 
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Based on the study & discusions with partner 
Concrete messages per topic 

Travel mindfullyMutual respect Care for nature
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We pursue a partnership 
approach. This involves holding 
discussions with key tourism 
stakeholders and involving them 
in the process at an early stage.



Why? 
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Because we see great added value in the 
fact that important players are supporting 
the initiative in the long term. 

...and on the other hand, want to use synergies 
with partners who bring the messages to the 
guests (e.g. destinations, service providers)
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Possible Touchpoints in Switzerland.

SBB

Airline & Airport

Hotellerie &  Gastronomy

Destinations

Car rentals

Schweizer Pärke

Mountain railways
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Care for nature Mutual understanding Travel mindfully

Assets for partners 

•The main tool is a variable asset 
box for partners 
•They can use the communication 

materials according to their needs 
and distribute them via their 
channels
•ST acts as enabler and sender
•& handles the conception, creation 

and production of the materials
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Inspiration: 
Tiaki Promise 



Status Quo & Outlook 
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Elaboration of the detailed illustrations

Ongoing mirroring with Markets & Partners

Production of assets & creation of the toolbox
 
Implementation together with the industry

Launch in spring 2026 



Q&A 



Thank you
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